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Starting Point
The shopper enters the funnel through one of 
three data sources: 
 

Shopping cart abandonment

Web intercept

Purchase intent triggers
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Email #1
An email introduces them to the offer:
 

Personalization lifts response

Images motivate action

Custom offer code embedded
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Digital  
Display Ads
The shopper also receives ads on websites 
throughout their customer journey:

 

Variable copy and creative

Alternative offer codes
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Postcard
The offer is reintroduced via direct mail for 
multichannel impact:

 

Channel-specific messaging

Custom QR code options
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Email #2
A second email communicates that the offer 
expires shortly:

 

Limited-time offer messaging
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Reminded of the expiring offer, the customer 
completes their purchase.

 

Order confirmation provided

Customer receives package

Product 
Purchased
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